Go Social with MS Dynamics CRM

PositiveEdge helps implement plugging social media activities into your
Microsoft Dynamics CRM to help bring you closer to your customers.

BUSINESS SITUATION

Relationships are the foundation for social networking sites. Today many organizations manage their

social media presence; and finding new ways to how social networking sights should be used to

foster relationship growth. The marketing professionals, salespeople, and customer service agents
rely on social networking sites to develop meaningful relationships with customers in new ways.

This allows businesses to create rich social experiences, build lasting relationships and amplify the
most powerful type of marketing — word of mouth.

SOLUTION

The combination of social networking and MS Dynamics CRM provides an enormous opportunity to
enrich customer interactions and give businesses a way to manage and measure how they use
social networking while successfully engaging social customers.

Below are few of the offerings:
Marketing via Social Networking Sites

It provides an excellent opportunity for grass-roots online marketing initiatives that have the
potential to appeal to customers at a personal level. One can initiate a quick campaign to run within
Microsoft Dynamics CRM to target the social customers. And moreover the campaign responses
from social sites will be archived to the same campaign within MS CRM to measure the effectiveness
and performance.

Increase Sales

On Social networking sites, you can create promotional events, publicize offers or run Deals. Every
time someone RSVPs, clicks, or checks-in, that action gets shared with all of their friends. This
combination of word of mouth and your ability to deepen engagement with your customers at the
point of purchase (either on your website or in store) is incredibly powerful at driving traffic and
sales.

Find and connect with new prospects

You can reach out to prospective customers through social networks and can generate ‘warm’ leads.
This is accomplished by fetching the contacts information directly from social networking sites viz.
Facebook, LinkedIn, Twitter which has a wide reach and acceptance among the social networking
users to MS Dynamics CRM.

Know Your Customer (KYC)

Social networking sites provide a wealth of information about customers and their interests,
lifestyles etc. This publicly available customer data can provide a better insight into customer
preferences, behaviors, and sentiment, which can lead to more successful sales interactions and
thus in increased sales.

BENEFITS

e Social Networking as a new channel in MSCRM for Marketing and Sales.

e Enhances and extends Customer relationship through social networking.

e Increases the awareness of organization's brand and products and improve market
sentiments.

e Reduced Operational Cost

Region: All

Industry: All

Engagement Highlights:

v Easy to deploy
v Better ROI & TCO
v Better Usability & Adoption

Platform:

v Microsoft Dynamics CRM 2011
v Microsoft Windows 2008 R2

Tools and Technology used

Microsoft Dynamics CRM
Microsoft .NET

Microsoft Visual Studio 2010
Facebook, LinkeIn, Twitter

Results:

v' Prospective customers to target
Generate awareness and brand
Increase traffic and sales
Build loyalty and deepen

relationships.

Clientele:

v Pinehill



Screen Captures

e From within CRM, you can post a message to Facebook.
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Enter the Message to Post

e Conversation History attached to a CRM contact

/> http://gndevsrv01/?etc=4400&extraqgs="%3fetc%3d4400&pagetype=entityrecord - Program Event: Post e - = |U|

441 Microsoft Dynamics CRM CRM Admin ¢
Program Event Add Customize MSCRM2011 &

- 43883 oo 800
4 Deactivate e < _ % copyaLink 3
Save Save & Copyas Copyas Connect Assign Run Start Run Submit Fetch
Close )( Delete Campaign Template - f&E-mallaLmk Workflow Dialog Report  Comment Response
Save Actions Collaborate Process Data
Information E_';,_] Program Event F ent v i#|@
|- General Post event to facebbook
[~ Financials
[~ Administration v General &
Notes
Name * ]Post event to facebbook Status Reason | Proposed =1
Related Campaign Code li: 1P-01010-Y8J9F2 Campaign Type |Advertisement _'_]
4 Common Currency * q US Dollar _a
-ﬂ Planning Activities Boeded R PR LI
xpected Response rice Lis
@ Campaign Activities r%;) . IlOO a
& Facebook Responses Offer

‘& Connections
|4 Audit History

4 Sales Schedule

(P Target Products Proposed Begin Date S Actual Begin Date | By
d Sales Literature
Proposed End Date Swv Actual End Date I S

4 Marketing
] Target Marketing Lists Facebookpostid |
@ Relat s
¥ Related Campaigns Daciution
4 Processes Description
G Workflows
& pialog Sessions -
Status Active

| T I I [Fa - [®105% -

e Chat Transcript



Screen Captures

e View responses from Campaigns that are run on social networking sites within
CRM.
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Contact Us

us

39899 Balentine Drive, Suite 300, Newark CA 94560.
Phone: 510-315-0061, Fax: 510-315-0061

Bangalore

#597, Maple, 15th Cross Ring Road
J P Nagar 6th Phase, Bangalore-560078
Phone: +91-80-65791228, +91-80-65707240 (Sales)

For more information about how to discover diamonds in the crevasses between your core
systems or to learn more about how PositiveEdge can help, visit www.positiveedge.net or
email pprahlad@positiveedgesolutions.com
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